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5. stajm+=HTh
g s HIE0F st
mEs HHUE HEC|XQ Ofl=SateEhA
s HqE% O| AFC| X}OI O|SFELAF
mEs o|g= oj M oA & I| = 3tE AL
Sus PR Of L| o of M Of| = C| X} QIS Ef AL
Sus o|4d A CIXEQI C|XpQISHErAL
Sl d437| ofl=set Ol =S eterA
Zu HE= UI&UXE[ X} Q! O = StEtAL
Sl o|1F<g ot 54 O|3tEtAL
Tl 5t54 A 74 sHE AL
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6.
A min oIA = o Il_l. 2 o
4w RO = D o | 42
o | 7% | =
o | S8 %I% T | 1053 | ApEMHE Research Methodology 3 3
A | MA | HE | B | 2012 | MAHEERST Masters Thesis Research 3 3
TN | BfAF | TS | H | 2024 | HAH=ERTT Dissertation Reserch I 3 3
MA| | BAF | MS | B | 2040 | BAH=EASFT Dissertation ReserchIl 3 3
1 DE | M2 | MEH | 2643 | 3DC|X|HIfMGT SDteus%/hon 3D Digital Fashion 3 3
IE | MZ | AMEH CIXEO| 7| &M 2k Design Planning Strategy
1|35 | BB | 49| 2154 | CxesgEen | Desion F 3] 3
1 | 38 | M5 | MEH | 1970 | CIXIQIARR| A2t Social-Psychology of Design 3 3
1 | 35 | M5 | MEH | 2223 | AMRICIXIRIMSAO[LE Industrial Design Seminar 3 3
IE | M | AMEed MO AT SIAL Study on Western Cultural
1 55 | TS | 48 | 1615 | MSSAZEAAT Costume History 3 3
1 | 38 | T3 | ME | 2112 | AOE 9o{2{E C|XtQ! | Smart Wearable Design 31 3
1 | S5 | M5 | MEH | 1491 | AJZCIRIRIEA oI Advanced Design Research 3 3
1 | 35 | & | MEi | 2508 | A[ZICIXtQIAMOJLt Semianr in Visual Design 3 3




58 | © MEH | 1487 | AIHCIRRIEE Advanced Visual Design
& | © MEH | 2155 | OjLH[O|MEAME Animation Analysis

s | M ME4 | 1508 | OfL|Of|O|HEE Special Study on Animation
3 | M MEH | 2224 | MIBCIRIRIEZ Product Design

IE | X AMEH M Ea S of Advanced Research

°e | = HE | 2646 | HHEH=AT Seminar(Fashion Trend)
s | M MEH | 2406 | I{AE2[E[O|O|X[HTLE | Study on Personality Image
HEAb | A MEH | 2396 | TZAIICIRIOIER Advanced Industrial Design

Research

giAL ] A MEH | 2397 | MRICIXIRIARL|R Industrial Design Studio
oAb A HE | 2398 | AIZCIXRIA =2 Visual Advanced Design Planning
giAL ] A MEH | 2399 | A[HCIRRIARCIQEE | Visual Advanced Design Studio
giAL A MEH | 2156 | OfL|M[O|M|2{E2X| | Animation Narratology
s | M ME4 | 2196 | B CIRQICH Emotional Design Research

H MEH | 2599 | LCIXQIAT Studies on Advertising Design

H MEH | 1494 | 7|HCIRIRIEE Advanced Corporate Identity

Oriental Costume Culture
Research
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2644 | SL=HEAT
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1333 | CIARIOAEEE Design Marketing Information

1495 | CIX[RI=Z3lE An Essay on Design Culture
1490 | CIX|EO|C|O{C|X}Ql Digital Media Design

2507 | AACIAIRIAT Study of Industrial Design
2506 | AMACIAQIZZHME Industrial Design Project

2645

Research on World Folk Costume
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2191 | OfLHO|HE L= Animation Moving Imagery
2192 | OjL|H|O[ A2 Animation Workshop
2647 | TMC|AHOIR{ A& Fashion Desigh Workshop
o 5 Fashion Cunsumer Behavior
H MEH | 2642 | THMAH[XFH SO Research
ol MEH | 1858 | THMBAGIT Fashion Phenomenon Research
A A MEH | 2078 | TERIZCIRFOIGIT égl:::r%id Product Design
AP MER | 2273 | CHSOHK|CIRQIoIT Multimedia Design Research
BiAF | A MER | 2272 | CIXIQIA|ARIZ S Design System Engineering
HIAH W ME4 | 1504 | HE|DO|C[OCIXIQIEE | Advanced Multimedia Design
BiAF | A MER | 2404 | OfL|HO|MH|WMGLZ | Animation Relative Study
HIAF | TS | AE4 | 2096 | OfL|GiO|MH|HE Animation Critic
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» 0| =M 2|% (Art Psychology)
ol&x Ao CIXtelof CHsi 1zt SQ| QXA Xt d2|st

mjo

ol X[zt QlAof CHaH

n C|X}QlOfA Y E2 (Advanced Design Marketing)
CIXtolel tHEX HIut O E O|2E &% WL =R Ert #2|FQl CXelg O|2Fe =R

u C|X}Q17| 2| HM2FH L (Design Planning Strategy Research)
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of CIXtRle| 7|sut AgE A oHCt
= 0| =% (Art Philosophy)
Hotd o|gtel EXEX, AAMEH XM JHEE &S5t o0 Oisi Djstd Z0o| g, XY,

SR 7
Ei= SO CHeh HE StCh

n X| A X LA (Intellectual Property Law)
MR AH H MEHZ SHCE CIXQID) A X220 LojLtd AEs OHIHX| 2-2 SR
KAl TfAbHOl HOIMEFA I H0| CHs HAFE Lt

 C|X}QIOfL| X| HE (Design Management)
CIXteld HBOIM Hi2h= MAXO|2 steXQl DAl ddelel 24, LEE, TXA0AHE 0|22

-1 =

|t S8 CHo AHtetLt.

s C|X}QIZ2HE (Design Project)

MAHSCIARI7N Y| o|Z20r AME St&stH, MMBCIXIQ HAMAE 2T QIXte| BfMut M ote(X el
CIXtQl T2 MAQl HMI|, 2HIE SIAIZEHfH I 2HSI0] ALEX SAQ| CIAtel A= CHsHo] =
ENE 3oz TISsICE,

u OjL|H[O]MEE (Introduction to Animation)

ofL|mo|Mdel HH JHERl Folot JiE B FA| CHsf Mtz CtE1D Ol 7|¢ezE & A&
E2lef, AE2] RE S0 Cid O|2H MAE ATDCL

= A|ZIC|X}QIE 2 (Advanced Visual Design)
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= C|X| = 0|C]o{C|X}Q! (Digital Media Design)
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» A|ZFC|XpQI 2 M3 (Advanced Design Research)
AZC|AtRl Z2EMEQL RHE EME BAMstn JHMSHY| 50 HEd, Jdd™ H2Ugoez C|Xtel
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= Y EC|XIAIEZ (Product Design)
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» ZHIC|XIQI AT (Emotional Design Research)
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» MAC|XFQAH B MIOILE (Industrial Design Seminar)

AMACIXIRICl ZRY, MER AYC|XtQl By, AACIXQI] MEFA JHX|S1 22 Jlf AHACIXIR 2
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SeminarE 7HZ[2tCt.
u OfL| O] M2 M E (Animation Analysis)
OjLImio| Mol ZtZ2S &t Ate| S22 HZEat O|20 CHE st ZMO| Chefst 242 Sl O
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= OfL|H|0] 42|32 4F (Animation Workshop)
OfL{mio| Mol MZE et 7|EL o2 7@t O|2X HMAo CHE MER A=t YA AFE A
SHO| Chetstan A& Ql of Loy o] Z2Hof CHS{ = A4BhCt
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» OjL|H|O| M H4E (Animation Moving Imagery)
ojuofoldel Alztioly HBo| drz FYEHS HELe=z HEEHN QUEH MAEZE Sl 27te
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= I{ M T}0|& (Art and Fashion)

ddh o2 0je dledAlel =ES Osflst NFH Ao Ol2& HsdHi oy Hu, &
Moto] dOjmjMel oleds P ettt 531 20M7] olsdMar A=A TA EFS HU ZHl=

OEMN, O2f SA9| Hatks oA = U= 58S 7|ELL

n HAl0|8 (Aesthetics of Costume)

SA0f CHet Ojekd M22 o O/3, Atzelet, 7|28 23 IRst & o2 IF SHEnte| GA £0AM
SA0| Cist 0N GIFo] WS EIMSIH FAQ] XAt S40 O/ H= 0 Cist O|S|E HIES
2 HEYN 582 HiYstn SA0|E Estrt

s MU A ELO|MHATR (Fashion lllustration)
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IAIZ M2 (Fashion Marketing Information)
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HEO| SR9S M5, aH[Xel 270 8 + A= JE+W JEEHE S uEHE H
g2 +Eotn Uot7t 0|8 28 & s FHAHY LYo st staet 7, o2 HX(field trip)
£ M85l Fashion Marketing Map2 g3 =& St

s A|ZIC|X}QIA| =& (Visual Advanced Design Planning)

Cixfolm2 a2 AE o Aol ek ojsfS Higto= CIXtelHEe TASE 2450 gt &
gARE SHHoz AR,

CHEORH|CIXpQIH 1 (Multimedia Design Research)
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n A ZIC|XPQIARC|R2EE (Visual Advanced Design Studio)
CIXtQlol 2EE ZH2 XA M2 ARLE Sof CIXE0|Cloje X HES ofHe Yoz 7t
SOtA St=7toll Chet Yol AT

= HE|O|C|O{C|X}QIE 2 (Advanced Multimedia Design)
HE|O|CIO Q] 7|&XQ HAHUEZE Olsistn HE MYgaaet 2|, MO 12 A fatdtAeh &
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n MAC|XIQIARLC| R (Industrial Design Studio)
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ES Olsstn, CIXtel 7|2t Mo Chslf sh&etct 0| fsiMe AM MR Ee 2F A 2
ofeto| HEAFE St LR sHS EATICL

n DFMRAC|XIQIEE (Advanced Industrial Design Research)
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u C|XFOIA| AR B St (Design System Engineering)

CIXtQIOl A|ARIZEIN WHHES W4dts WIHF0|CH A|AE 0|22 HIECRE CIXtQI0 e At2[H,
23tH, 7|&d, MEfN BAE DEStD ZStE HI=ZX| AZ0M XEFHoZ UME = e §
Z1Moz2 JEE MER CIAtel AJA"0) 2ot AMN geg ALSHC

= O L| O] M E & (Special Study on Animation)
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= OfiL|0§jO| MH|HZ (Animation Critic)
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= OjL|H|O] MH| M A TE (Animation Relative Study)

ofiLicfo| Mol AFO|A CHAo ZHo| QlZstd 7|82 KI5t Oof Erffz SdX 7HF0ilA OfLn
oM o =tgds A=rt

= OfL|Bjj0] M| 2{ & EX| (Animation Narratology)

ofLimo| Mol LHEO| =X Z|gto|E= Ofo) CHeHM At ZEE Ssff MArel Fxot &4 S0 of
of HEHEX QnIEX™ MAE FFSCL

Ol IH2L 0|ZI MI|T} WHE HBORA w40|&D CIXIIC] 0|2 M, UMY HCITMO
THE IEL AETE S350 2AXH S AZe J|2C) o2 022 Efjz HEXO
SAES|HD HOjelo| D|HZZ, Jjolo] HolHe XA AXEHIWI 240 Hefot 7ML
ko) o
=

s SAYH R EM AT (Comparative Study of East-West Costume)
SN =Ao WMAHIY X EHYMC ISHIM Ko|HS SYI MYl 1R HAUANT 0joAg)

n I{ MY AT (Study of Fashion Situation)
T R R
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» HAUHE (Research Methodology)
CIXtRIOf AOIM2| ALEAIZ=AL AHEE E7h S E 32 245 S50 H2/Hel Cixtelel ofsiet
gH 8l "ERS Hotot

» MAH=R2 A (Masters Thesis Research)
MAtz29Te 1Y 30 243 SEF XA S HIECE X9l X|=otzf FXHE MESA
=22 Adstnt



» HfAH= 2 H 3L T (Dissertation Research 1)

HEt o2 X|EW=9| X|=

w HfAH=R A (Dissertation ResearchII)
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